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More women in 
business creating 
jobs and growth

MICRO (Agency):
Teaching Women Entrepreneurs 
What Financial Institutions Need

· Financials
· Sound Business Plan

MACRO (Policy): 
Legal /Political Commitment

· Credit registry 
· Land ownership
· Movable securities
· Legislation, e.g. Equal Credit 
Opportunity Act (US)

CHANGE on
3

LEVELS

MESO (Institutional):
Financial Institutions

· Innovative products/services 
adapted (eg leasing)
· Cultural change for gender 
sensitive delivery.
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Increased gender equality in households, markets an d society

Increased women’s labor 
force participation, 
productivity and earnings

Improved children’s        
well-being

Future poverty reduction 
and economic growth

Current poverty 
reduction and economic 
growth

Differential savings rate

Women have better 
education and health

Mother’s greater control 
over decision-making in 
households

Better health and 
educational attainment 
& greater productivity 
as adults

Income / consumption 
expenditure

Women have better 
access to markets



WBG GAP - Doing Business Partnership

3 key components
1. Identify laws & regulations that impact women’s 

ability to be economically active:
• Gender Law Library - now fully mainstreamed

2. Research

3. Case studies on women entrepreneurs (their 
successes & challenges) 
Advocacy for reform (Vital Voices/Gates 
Foundation/APEC Women Leaders Network)



What do we know? Correlation between business 
friendly regulation & higher shares of female 

entrepreneurs & women in the labor force
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Starting a business can be even harder for women

• DRC – different legal rules

• Uganda – due to social norms, women
disproportionately disadvantaged by 
cumbersome procedures (less mobile, fewer 
contacts,  seen as ‘soft targets’ by officials)

Enterprises that Responded Government 
Officials have "Intefered" with their 

Businesses

43%
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Women often lack property rights (global 
estimate: 5% in LDCs)

• Legal discrimination e.g. 
Swaziland, Tonga

• Administrative barriers 
e.g. Vietnam, Guatemala

• Custom law often prevails 
over civil law, meaning 
women have little land 
ownership e.g. Tanzania, 
Mali

• In collateral based 
banking systems this 
means less access to 
credit for women

Tanzania

Source: Doing Business database. Published 2007



Women entrepreneurs say they are more affected:
- tax
- trading acrosss borders
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Tax rate Tax
Administration

Customs

Perceived Barriers to Business Growth
Women

Men

Women perceive tax and customs as greater 
constraints to business growth

Source: Ellis et al. Gender and Economic Growth in Kenya, 2007

Cameroon: Sexual Harassment
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Case Studies and Advocacy for reform

Piloting the project in Africa: “Leveling the Playing field for women’s economic 
and social progress”

•Case studies by region 

•Highlight key business 
obstacles for women 
(consultations with local 
lawyers, entrepreneurs and 
WBAs)

•Showcase women who have 
overcome the odds – role 
models, advocates for reform

•Provide advocacy training 
and access to resources 
(NGO Vital Voices/Gates 
Grants)



INDONESIA

Layli Maulidya
CV KaryaWahana Sentosa

Type:  Furniture producer
Employee Number: 40
Challenge:  Registering her 
business as a limited liability 
company – high cost, multiple 
procedures
Success in a traditionally male 
dominated industry; balancing 
business and family.



Advocacy for Reform: Sharing Policy Lessons

Marilyn Carlson Nelson
• Company: Carlson 
• Annual Turnover: US$40 billion
• Employee Number: 190,000
• Ranked as one of the top 

companies for working mothers
• Former Chair of the US National 

Business Women’s Council
– US Act of Women Business 

Ownership (1988)
– Equity in Contracting for Women 

Act (2000)
– Advocacy: Women impacting 

public policy

Case Study - US



The Times Michelle Henery 29 September 2005


